Beating Back Pain:
A Low Back Pain
Awareness Campaign

A toolkit for educating employees about
preventing low back pain
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A Frustrating, Painful
Ailment for Employees
and Businesses

According to World Health Organization (WHO), low back pain

is a very common health problem worldwide and a leading cause
of disability - affecting performance at work and general well-
being.!' Research estimates that low back pain is among the top 10
diseases and injuries that account for the highest number of DALYs
worldwide.2 Almost 2 in 5 Australians with back problems say that
pain ‘moderately’ interferes with their daily activities.®

Back pain isn’t considered a disease, but a collection of symptoms,
according to WHO, and in most cases, the origins of back pain are
unknown.*

Some back pain is the result of underlying medical conditions, while
others have genetic origins. Other back troubles can result from
poor posture, injuries from exercise and sports, too much sitting, a
slip on the stairs, ice or other types of injuries.

For many people back pain can be debilitating and may recur or
worsen over time.

That’s why MetLife developed the Beating Back Pain! campaign. It’s
an education and awareness campaign that may help employees to
live more pain-free lives.

What’s in the Toolkit?

This toolkit provides all of the materials needed to deliver a
successful campaign:

* Campaign Objectives
* Suggested Timeline

* Marketing Materials (articles, email campaign, flyers, etc.)

Campaign Objectives
* Provide information to employees on the many causes of low

back pain, with an emphasis on prevention

* Create greater awareness of the importance of protecting the
back, and the many sensible lifestyle changes that employees
can make to help keep their backs healthy and strong

* Provide information about treatment options, including
non-invasive therapy options.




Suggested Timeline Marketing Materials

The campaign is designed to last a minimum of 3 weeks but 1. Email Campaign
can be extended to 6 weeks. The emails noted are core items
of the campaign, as sending these out may increase employee
engagement and enthusiasm.

* Banner

¢ Email templates

2. Flyers

Week 1: Protecting Your Back from Inj
d ing Your d nury * Managing Low Back Pain: Treatment Options

Week 2: Ouch! What’s Causing My Back Pain?  The Importance of Protecting Your Back

Week 3: Back Pain Treatment Myths 3. Short articles

* Protecting Your Back When Lifting, Sitting, Standing, and
Sleeping

* Underlying Conditions that May Cause Back Pain

What is MetLife 360Health?

MetLife 360Health defends you against serious illness, so you
can live healthier for longer. MetLife recognises that we all
need support, not just when faced with an accident or illness,
but at all stages of our life.

A holistic, integrated suite of solutions covering tools,
services and resources, MetLife 360Health complements
our insurance products. It focuses on customers as both
individuals and employees, taking into account mind,
body, environmental and work factors.

It also aims to facilitate better health literacy, improve
health support and deliver on improving health outcomes.

MetLife 360Health, your health partner.
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